
MARKETING END OF SEM 

ASSIGNMENT INSTRUCTIONS 

PLEASE GO THRU CAREFULLY 

 

Please use the prescribed text book to get 

good marks. Help me get High Distinction! 

 

 

 



 

 

 

 

 

Valuation will be on technique, technical 
language and reasoned argument in addressing 
the questions. And Text Book Text Book:  
Marketing 6th Edition By Dhruv Grewal and 
Michael Levy  



ISBN10: 1259924033 / ISBN13: 9781259924033  
Copyright: 2019 
 

 

 

 

 

 

 



QUESTIONS 
 

 

Q1: What changes for the role of marketing in society 

when a global business environment no longer has global 

access to physical distribution channels? 

 

Q2: With direct distribution channels through home 

delivery, and an increased time spent working from 

home, what type of new market segment can you 

identify emerging as a result of social distancing and self-

isolation arrangements brought about by the COVID-19 

pandemic? 

 

Q3: There are four elements of the marketing mix, and 

each element interweaves and overlaps with the other 

three components.  With this in mind, for you as a 

marketing student, which of the four would you adjust 

first if you needed to make a major change in your 

marketing strategy? What ripple effect does this mix 

element have on the other three components? 

 



Q4: How do tools like marketing research, philosophies 

such as market orientation, and research domains such 

as consumer behaviour, enable marketing to provide 

businesses with a way to address the competing needs of 

their markets and their stakeholders? 

 


