ARGUMENTATIVE ESSAY:
``Global Warming In the Long Run``

1) GENERAL INFO
-The essay needs to be long 1,500 words between: intro, discussion, and conclusion, divided as follow:

-Body of paper: 
Introduction 
Literature review 
Discussion, divided into two or three subheadings 
Conclusion
-Reference list (APA format)

[bookmark: _GoBack]The “Literature review” doesn’t count in 1500 words. It is in addition.

-Length: 250 to 500 words (does not count in the essay’s final word-count) 
-Min. 5 academic sources mentioned, but most likely more.
-Remember, the objective is to provide an overview – and tell the story – of how your topic has been researched so far. 

Example:
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2) The whole paper must follow APA format such as: 
SOURCES (academic articles and websites)

· Since it is an argumentative essay, you should convince about my position but also present the other side. I will attach my annotated bibliography about the topic in case you would like to take some information from it (only if you want it).
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Student example (6 sources): what should a lit. review address?

Whether loyalty programs actually increase customer retention is a relevant discussion in the
hospitality industry. Due to the similarity of products, previous literature stated that companies
operating in the industry need to focus on customer loyalty (Shoemaker & Lewis, 1999;
Skogland & Siguaw, 2004). Further, the authors argued that incorporating a loyalty program
rovides several economic benefits (Shoemaker & Lewis, 1999; Skogland & Siguaw, 2004;
Xiong, King & Hu, 2014). Additionally, Shoemaker and Lewis provided a scope of these
advantages (1999). Simultaneously, some research stated that loyalty programs are costly and
ineffective (Skogland & Siguaw, 2004) and did not increase excess loyalty (Sharp & Sharp, 1997).
In addition, customer loyalty in general was found to be diminishing (Xie & Chen, 2014). Hence,
revious research implied that loyalty programs need to be differentiated in order to be
successful (Sharp & Sharp, 1997; Xie & Chen, 2014; Xiong et al., 2014). In addition, several
sources provided substantial findings regarding how to increase the effectiveness of a loyalty
rogram (Hu, Huang & Chen, 2010; Shoemaker & Lewis, 1999; Skogland & Siguaw, 2004; Xie
& Chen, 2014; Xiong et al., 2014). Although outside the scope of this paper, these findings
argued for the importance of loyalty programs. Further, Xie and Chen (2014) found that the

sychological aspect of perceived value is the most important for active loyalty. In concordance,
Hu et al. (2010) and Xiong et al. (2014), stated that loyalty programs success in retaining loyal
customers depends on their ability to incentivise and capitalize on members' reciprocal
behaviours. The previous research leaves the field of whether a loyalty program 1s a necessity
within the hospitality industry unexplored.
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