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	Academic Department

	Business

	Programme: 
	BSc Business Management

	Module Title/Code:
	Advertising: Creativity from Brief to Production/GBCA335

	Module Leader:
	Dr. Zoi Anagnostidou 

	Assessment Type:
	Individual report and presentation



	Assessment Weighting:
	Individual report: 70%; Presentation: 30%

	Academic Year:
	2019-2020

	Teaching Semester:
	Autumn

	Assessment due date:
	20 January 2020, 14:00, via Ilearn; date and time for the oral presentation will be announced in the future.


	Assessment instructions: 

	There are two parts to this assessment:

1. Individual report

2. Oral presentation
Each student is asked to present all the stages of developing an advertising creative idea [Creative Brief, Creative Rationale, Creative Execution of print ad (no final artwork is required)] for a product/service of his/her choice (it could also be a service, an event, the launch of a new company etc). Each choice must be discussed with the instructor. In case a student fails, he/she should select a new product/service for his/her resit assessment.
Each student works for an advertising agency situated in Athens. You are asked to play two roles: That of the Account Planner and that of the Creative Director. 
As an Account Planner you must first decide which communication problem you will be tackling by creating this advertising campaign, explaining your decision and identifying the primary target group of this particular advertising communication. Moreover, you must identify the communication goals of your advertising campaign as well as the consumer insights. By considering all available information and by conducting the appropriate secondary research, you should prepare a Creative Brief including all necessary sections and ensuring that your views are thoroughly and cohesively analyzed. 
As a Creative Director you must prepare a rough print ad artwork for a magazine or newspaper accompanied by a short Creative Rationale describing why you have chosen to shape the specific advertisement in this particular way (i.e., why you have chosen the specific visual and verbal elements that might comprise it). This rough artwork can take whatever form you wish (no final artwork is required) as long as it demonstrates your creative concept. More specifically, you can use photographs, illustrations, a scanned collage etc. – nonetheless, the artwork should be submitted in digital format.
· The evaluation of your assignment will be based on your ability to develop a Creative Brief that will take into consideration the available information and the needs of the specific advertising communication. Your analysis for every section of the Creative Brief must be precise and demonstrate your ability to link theory with practice. Regarding the selection and the description of the target-group, you will have to justify/document your choice and your views. 

· In addition, your creative execution as well as its accompanying essay (Creative Rationale) will be also evaluated on the basis of how your choices are substantiated and consistent with the directions set by the Creative Brief. 

· You must be creative as well as realistic in your positions/choices showing that you can apply/put theory into practice.

· Your assignment (report: MS word document) should be 2.000 words (+/-20%), be in accordance with proper Academic standards (Harvard Referencing/citation, extent of literature review/sources etc.) and must be electronically submitted by the 20th of January 2020, 14:00, via Ilearn. The cover page should necessarily mention the title of your project, your ID number, as well as word count. 

· The deadline for resit coursework/presentation is 5/5/2020, 14:00, via ilearn.
· The PowerPoint Presentation must be electronically submitted via Ilearn. The cover page should necessarily mention the title of your project and your ID number.

· Learning outcomes assessed: LO1, LO2, LO3, LO4.
· In line with Plymouth University assessment policy, you will receive your module feedback within 20 working days (excluding holidays/bank holidays). The feedback aims to support you in identifying areas of improvement for future assessments, as well as recognising areas you have achieved well. It will be provided through e-mail, generally describing the achieved level of performance against the standards required, as a confirmation towards recognition of high performance.

· Academic Offences
Issues of plagiarism and any form of academic dishonesty are treated very seriously. They could result in you failing the module or even having to leave your programme. Support on referencing will be provided to you throughout your programme of study. Plymouth University expects all HE students to conform to the Harvard Referencing style. Please see Moodle for additional support on referencing and plagiarism, as well as information regarding HE Study Support sessions on these topics.

 


	Marking Scheme: 

	The assignment represents 100% of total mark in the module, and is evaluated as follows:

Written report (70%): 
1. CREATIVE BRIEF – TARGETING (information gathered and analysed, justification of choices, ability to link theory with practice): 50%

2. CREATIVE RATIONALE (justification of choices, consistency with creative brief, ability to link theory with practice): 20%

3. CREATIVE EXECUTION OF THE PRINT AD: 20%

4. OVERALL (grammar, syntax): 10%
Presentation in class (30%): 
Content:





40%

Presentation skills:




30%

Slides and other presentation material (if any):
 
30%
Written Report (70%)
70-100%
60-69%
50-59%
40-49%
0-39%
Creative brief-targeting 50%
Excellent analysis of the creative brief and the target audience, ability to link theory with practice, excellent ability to link theory with practice
Very good analysis of the creative brief and the target audience, very good ability to link theory with practice
Good analysis of the creative brief and the target audience, good ability to link theory with practice
Satisfactory analysis of the creative brief and the target audience, satisfactory ability to link theory with practice
Poor analysis of the creative brief and the target audience, poor ability to link theory with practice
Creative rationale 20%
Excellent presentation of the creative rationale
Very good presentation of the creative rationale
Good presentation of the creative rationale
Satisfactory presentation of the creative rationale
Poor presentation of the creative rationale
Creative execution of the print ad 20%
Excellent execution of the print ad
Very good execution of the print ad
Good execution of the print ad
Satisfactory execution of the print ad
Poor execution of the print ad
Overall (grammar, syntax) 10%
Excellent grammar and syntax
Very good grammar and syntax
Good grammar and syntax
Satisfactory grammar and syntax
Poor grammar and syntax
PRESENTATION (30%)
70-100%
60-69%
50-59%
40-49%
0-39%
Content 40%
Excellent content in terms of the chosen topic, showing a comprehensive analysis of the creative brief and rationale.
Very good content in terms of the chosen topic, showing a comprehensive analysis of the creative brief and rationale.
Good content in terms of the chosen topic, showing a comprehensive analysis of the creative brief and rationale.
Satisfactory content in terms of the chosen topic, showing a comprehensive analysis of the creative brief and rationale.
Poor content in terms of the chosen topic, showing a comprehensive analysis of the creative brief and rationale.
Presentation skills 30%
Excellent presentation skills. Great eye-contact, clear arguments, and great answers.
Very good presentation skills. Very good eye-contact, clear arguments, and very good answers.
Good presentation skills. Good eye-contact, clear arguments, and good answers.
Satisfactory presentation skills. Satisfactory eye-contact, but not very clear arguments. Satisfactory answers.
Poor presentation skills. Off topic or very poor effort in terms of arguments, answers.
Slides & other materials 30%
Excellent slides. Good outline, extremely clear and concise content and great flow of the topics covered. 
Very good slides. Good outline, very clear and concise content and very good flow of the topics covered.
Good slides. Good outline, clear and concise content and good flow of the topics covered.
Satisfactory slides. Adequate outline, but not very clear and concise content.
Poor/unsatisfactory slides. No outline, and no connection of the topics covered.



